Corporate Mission

We continue to evolve into a financial services c ompany from a banking company with
the DNA of reform that we have engendered through Resona reforms.

The Resona Group aims at becoming a true “financial services
group full of creativity.” Towards this goal, the Resona Group will:
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Corporate
Mission

Resona Group established

1) live up to customers’ expectations,
2) renovate its organization,
3) implement transparent management, and
4) develop further with regional societies.

2003

Public funds received
under the Deposit
Insurance Act

Formulation of
Corporate Mission
and Resona Way

Peak balance of public funds
¥3,128.0 billion

Established sound financial base
First Japanese banking group with a
Governance reforms
nominating committee

Customers and “Resona”

Shareholders and “Resona”

Resona Way

Resona cherishes relationships
with customers.

Resona cherishes relationships
with shareholders.

Resona Group
Corporate
Promises

Society and “Resona”

Employees and “Resona”

Resona places importance on its ties
with society.

Resona highly regards employees’
dignity and personality.

Financial reforms

Resona
reforms

Service reforms

Realize overwhelming customer convenience

・Almost all branches open until 5 PM

Initiatives to improve
convenience

・16 Seven Days Plazas open every day of the year
・24/7 transfer service among Resona Group banks
・Resona Smart Store Internet branch

Corporate culture
that cherishes our
corporate credo of
“Always Together
with Society”

・“Resona Kids’ Money Academy” has provided financial and economic
education for children since 2005
・“Re: Heart Club,” the Group volunteer organization run by employees
・“Resona Next Generation Support Project” implemented by the “Resona
Foundation for the Future”

In July 2015, the Resona Group formulated the “Resona Brand Declaration” as new guiding
principles of the Group for the next decade following its full repayment of public funds.
Every employee of the Resona Group shares the commitment and resolution to implement

2015

Full repayment of public funds

2017

'03/7

New medium-term
management plan
launched in 2017

New Brand Declaration
formulated

the “Resona Brand Declaration,” and we will strive to become a financial services group that is
most supported by regional customers by maintaining the fundamental stance that
“Customers’ happiness is our pleasure.”

Resona Brand
Declaration
Create a “Next-generation
Retail Financial Services Model”

Link Together
Shape Future

Customers’ happiness is our pleasure.
The Resona Group links dreams and security,
and contributes to creating a future beyond our
customers’ expectation by taking the thoughts of
each customer with care, and by being aware,
thinking, and acting for ourselves.
Our aim is to deliver “a sense of excitement that
exceeds mere satisfaction.”
Link Together, Shape Future
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Resona Group Integrated Report 2017

Resona Group Integrated Report 2017
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