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Corporate Value Sustainable Growth Information and Corporate Data
Having analyzed various environmental and social issues, including These priority themes are disclosed via the announcement of “Resona
those specified by United Nations Sustainable Development Goals Sustainability Challenge 2030 (RSC2030).”*
(SDGs), we have identified four priority themes that represent fields in In addition, we anticipate that our initiatives to address these priority
which Resona must actively tackle issues confronting society in light of themes will affect the accomplishment of all 17 SDGs directly and indi-
their significant affinity with the Resona Group’s business operations. rectly due to our relationships with diverse stakeholders.
Our Process for Identifying Material Social Issues Opportunities and Risks Associated with the Four Priority Themes and Their Relationships with Resona’s Areas of Business Focus
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e Workshops for general managers and chief managers of head
office departments as well as other business unit leaders

‘I 7 PARTNERSHIPS
FOR THE GOALS

Long-Term Retail Transition Financing Target
Sustainability Targets

(established

@ * Questionnaires targeting all employees in June 2021) Carbon Neutrality Target Targets for the Empowerment and Promotion of Women

* Resona Sustainability Challenge 2030 to represent Resona’s commitment to facilitating global efforts aimed at achieving SDGs
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